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Print out this worksheet and have it in front of you during the class. Fill out the blanks as the answers
are revealed on screen.

LESSON 1: CREATING THE CONTENT
Learn the fastest and easiest way to assemble content that’s in demand!

When creating a product, always start with the ________________ in mind. It is much easier
to create a product for the traffic than it is to drive traffic to a product.

Information you have learned from your own coaches and mentors can be ________________
and taught in your own way. NEVER PLAGIARIZE.

Create a _____________ outline in a google doc and then transfer each bullet into your slides.
Add an anchor slide and conclusion statement to each slide deck.

Presentation bullets are not meant to be a script, they are meant to be a
______________________ for your talking points.

Screen recording, with quality audio use ______________/_____________ with a quality
condenser mic not a built in computer mic.

You can combine multiple videos into an ebook where each slide represents a chapter. Once
your ebook is fully edited you can narrate it into an mp3 _________________.

Increase value perception with __________________. The same content can be delivered in
multiple formats.The more downloadable formats the greater the perceived value.

Offer additional useful material derived from the original 5-5-5 doc. Things like Worksheets, Checklists,
and even a ______________ can be easily produced.

Over ______________, give them more product than they paid for. Don’t just make your
product awesome. That's not enough. That’s not what over _____________ means.
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LESSON 2: CREATING THE FUNNEL
Discover the closely guarded guru secrets to creating sales funnels that
convert!

The Sales video & script are a very important part of your sales page because studies have
shown that you have approximately ________ seconds to capture attention.

Product _____________ are important ESPECIALLY when it is a digital product because the
mind thinks in pictures. Always represent things visually for your prospects.

Strategic pricing based on what they’ve proven to you so far. Twice the content at half the price
will convert at _____________

Insert a step bar/ progress bar at the top and a painful disconnect at the bottom for a
________________  link.

Use strategic bundle imaging that visually depicts a ____________ package.

Typically we remove the bonuses and/or some small part of the offer to justify the price
__________

Membership site platforms and plugins are a clever place to create a ____________. Even if
you are not selling a recurring billing product.

In a membership site you can offer a different “level” of ____________ for each product that
was purchased in the funnel making it easier to deliver.

_______________ integration is what will add each buyer to your buyers' list automatically at
the point of sale. No optin or confirmation is required.

Backend webinar integration adds the buyer to a ________________________ where you can
sell a high ticket product. This is a super profitable tactic when done right.
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LESSON 3: TRAFFIC AND AFFILIATES
Unlock the hidden strategies to attract a swarm of quality customers &
AFFILIATES!

BBC = ________ Borrow ___________ Buying it basically means paying for it through PPC or
solo ads.

Clicks do NOT equal money. Just because you can send clicks to an offer does not mean you’ll
make money. ______________ clicks are what's required.

Be ___________. The worst thing you can do is ask someone to promote a product that isn’t
even finished yet. Don’t use your affiliates as guinea pigs.

Build ________________ with people before asking them to promote you. Your affiliates are
human beings. Use cordial social etiquette and mind your manners.

___________________ can be used to attract both customers and affiliates by directing ads
and posts to either the sales page or the jv page. It's all about the targeting.

____________ affiliates are a huge source for new affiliates. Offer them a 2 tier link if they
would invite THEIR affiliates to promote for you as well.

Create a doc with _______________to everything they need. Some affiliates want to cut
through the fluff of pretty jv pages and images and get right to the meat.

Your sales page conversions won't matter much if your JV page hasn’t already been
converting jv’s into partners for at least ______ days.

Your customers and affiliates are on social media but your ______________ are much more
important. Create newsfeed posts and tag your affiliates to keep them up to date.

Facebook ___________ are a huge source of affiliates for any niche. Be sure you have
permission to announce your launch in there then post an image and text update.
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LESSON 4: ADVANCED LAUNCH TACTICS
Expand your potential with these proven expert launch strategies.

Two heads are better than one. Consider having a ______________ that specializes in JV’s
for your next product launch.

Remember that _______________ is not the same as “partnering” outsourcing affiliate
recruitment does not help YOU build the necessary relationships.

Never put any fine print or minimum requirements on your launch _____________. Create
contests that are simple and transparent. The olympics don’t have minimums.

This is a surefire way to boost your launch profits because it incentivizes affiliates to
____________ more and make more sales as they climb the leaderboard.

Send ____________ reminders for all your launches. You can use an online service like
PSprint where you upload your graphics and spreadsheets.

Put QR codes and instructions on your post cards and mailings that will get the affiliate to
_____________ with your JV page and social media.

Make a ____________________page with a big countdown timer for your customers and put
a cool teaser video on there. Perhaps even a freebie to get them to opt-in.

Point all affiliate links to the ________________ page in order to drop cookies and consider a
pre launch leads contest for affiliates.

Studies have shown that ending your launches at _____________ on a Sunday will outperform
any other day of the week.

Create an _____________ page and flip your sales page URL to that at midnight. Having your
post launch pages created in advance will make it fast and easy to swap out.


